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Accompanying plans for the Australian Oilseeds Federation, Australian Sunflower Association and Soybean Committee were 

developed in conjunction with the CAA plan. 
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Factors Influencing Industry Development 

Canola is the star of the Australian oilseed industry currently. However, whilst the industry has developed to a position where there is a consistent export surplus, 
industry attention is now on ways in which to extend its life such as the development of value added consumer and end user products derived from canola. There 
remains, continued opportunities to expand seed export markets, if the industry's international competitiveness can be maintained and enhanced. This will require 
continued attention on quality and productivity. The industry is also focused on increase the exports of value added products e.g. oil. A major issue surrounding 
growth of canola oil exports is trade barriers. 

Factors driving or constraining industry development are shown below. 

Industry strengths that will support growth for the industry Industry weaknesses that will constrain development of the industry 

• Consumer demand for healthier oils and fats  

• Increasing demand for mono-unsaturated oils  

• Cost competitiveness vis a vis other oils due to scale 

• Strong export demand due to the low admixture and moisture of Australian 
canola. In some markets, the low chlorophyll is also on advantage 

• National crop  

• Risk management options  

• Rotational benefits  

• Investment by Multiinational companies 

CAA Strengths  

• Monthly crop forecasting  

 Industry newsletter  

• Production of "Quality of Australian Canola"  

• Publishing of National Blackleg Survival Rating data - annually 

• Unsuitability for some food service/ manufacturing applications • Variability of 
oil quality  

• Agronomic factors - disease/weeds etc.  

• Funding for R&D, in particular, for disease management  

• Grower levy funding to GRDC cross subsidised to other industries 

CAA Weaknesses 

• Funding and limited resources to promote the CAA across all regions of 
Australia 

• Workload in CAA borne by a few  

• Only 8-12% of growers are members of the CAA 

• Resources of the CAA limit executive and membership meetings to too few 
locations 

• CAA needs to be more professional  

• Need to increase association with downstream players 
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Opportunities And Threats 

Opportunities 

• Domestic demand- seeing consumption of canola at expense of other domestically produced oils 

• Import replacement- the development of commercial quantities of low linolenic/high oleic oil will provide an opportunity for replacement of palm oil in food service 
and food manufacturing applications 

• Growth of  feed industry- strong growth in all sectors of the feed industry is seeing an increased demand for protein and increasing awareness of the application of 
canola meal in rations will increase consumption 

• Export markets for seed- world demand for oilseeds continues to grow driven primarily by India and China. Australian canola has on advantage in Chinese market 
due to its low levels of chlorophyll compared to Canada. Variability in oil quality and content is a major constraint 

• Value added exports- opportunity for exports of oil exist although limited by trade barriers currently in place in some importing countries 

• Commercial B.juncea canola - this will expand the potential production areas and provide increased critical mass for the industry 

• GMO- opportunities exist with both the introduction of GM crops and through maintaining Australia's GM free status. The industry needs to take advantage of the 
window of opportunity that exists to position itself to play in both markets 

• Geographical Market Expansion- development of more robust varieties will allow further expansion of production areas. 

• Access to Global technologies- via the involvement of International companies 
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Threats/Risks 

•   Competition from Canada in seed markets continues to be a threat where this industry has greater capacity to consistently supply markets, with less variability in 
oil content and quality. The range of production environments and low oil content of some regions impacts on export quality. The focus on TT and GM free 
varieties reduces oil content (approx. 2%) 

•   Competition from other oils, in particular, palm oil; and possibly olives as the Australian industry becomes established 

•   Trade barriers which limit the opportunities for export of oilseed products 

•   Agronomic factors, in particular, disease and weed resistance, insects, viruses etc. 

•  Domestic market growth slowdown 

•  Consumer perceptions of GM products 
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Elements Of The Industry Strategy 
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5. Downstream 

Objectives/Outcomes  Strategy Elements 

Crusher demands  Economic assessment of differing segregation options 

  Benefit/cost based decisions - as opposed to 'wish lists' 

  Target most profitable markets 

GMO  Educate market that there is no DMA oil therefore GM free 

  Communicate benefits of GMO 

Productivity  Improved crushing efficiency 

  Vorietol development for thinner seed coot 

  Higher oil yield 

  Higher protein meal 

Waxy oils  R&D into causes of waxy oil (precipitation of wax requires additional processing) 

Specialty oils  Limited segregation options is constraining production 
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CAA Organisation 

CAA Role 

The CAA has approximately 480 grower and 200 corporate members. The role of the CAA is; 

* Extension and education activities, in particular, independent results to inform growers of new technology and markets e.g. Canola Expos, ARAB    Conference 

* Communication 

* Industry/grower representation 

* Focal point and promotion of canola, 

* Foster canola R&D 

* Encourage testing and publication of results before release of new cultivars 

* Promote uniform sampling on delivery 

* Crop forecasting 

* Identify and respond to industry issues  

* Lobbying (ad hoc) via AOF 

* Report to the AOF on Canola issues 
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Linkages with CAWA 

The AOF strategic planning survey highlighted that the role of CAWA should be focused around industry representation & liaison; and communication. 

It was recognised, however, that regions needed to have their own voice within the CAA structure. This was particularly important for WA. The CAWA feel their 
industry will be best represented by an independent association which will liase closely with CAA to develop a greater industry profile, reduce the duplication that 
currently exists and work together on issues of notional importance. 

The CAWA have developed their own Strategic Plan for the advancement of the canola industry within WA and the Executive Officer appointed will be implementing 
their strategies in conjunction with the CAA and AOF strategic plans. 


